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Abstract: 
In India, the e-commerce industry for online purchasing has grown quickly, reaching both 

urban and semi-urban places like Gulbarga. This study aims to explore future e-commerce trends in 
Gulbarga by mapping consumer behavior, purchase habits, and digitalization. Due to improved 
internet connectivity, the availability of inexpensive smartphones, and the advancement of secure 

digital payments, local consumers now prefer online shopping. Consumer trust is being undermined by 
worries about product quality issues, logistics delays, and security in online transactions, even though 
this increase is quickening. One hundred respondents were given questionnaires to complete in order 
to collect primary data for this study, which provided a detailed image of the domestic online 
purchasing sector. The research indicates that cellphones are frequently used for online shopping, 
with the most popular websites being amazon and flipkart. Easy access, discounts, and a large 
selection are the key reasons why customers buy online, while shipping time and exchanges are the 
main drawbacks. Though upi transactions are growing in popularity worldwide, many customers are 

still cautious and choose cash on delivery or cod due to worries about security and reliability. The 
study emphasizes the need of improved customer service, quality assurance systems, and logistics in 
fostering trust and encouraging more e-commerce usage. By recording local buying trends and client 
challenges, businesses can adjust their strategy to better serve Gulbarga’s online shoppers. By 
providing useful information that companies, legislators, and online trading sites can utilize to 
enhance customer satisfaction and service quality, the study adds to the body of knowledge on the 
development of e-commerce within semi-urban regions. 
Keywords: e-commerce, online shopping, Gulbarga commercial marketplace, digital payments, 

logistics challenges, consumer preferences, trust in e-commerce, and m-commerce. 

Introduction: 

E-commerce has completely changed the retail sector worldwide, and it is 
expanding quickly in india. Due to rising internet access, usage of smartphones, and the 

acceptance of digital payments, new online shopping sites are emerging in cities like 

gulbarga. To adequately prepare, businesses must fully understand the tastes and behaviors 

of local consumers. The ease of e-commerce, the diversity of products available, and the 

ease of online payment have radically changed the retail industry. Online shopping is 

growing in popularity in gulbarga, a semi-city, as a result of increasing internet access and 

smartphone usage. Organizations like myntra, amazon, and flipkart are luring customers to 

shop online with their low prices, delivery services, and return policies. Purchases are 

becoming more and more made on mobile phones, which are supported by rapid and secure 

digital payment methods like upi and credit/debit cards. There are still issues with product 

quality, late deliveries, and reimbursements. The current study's objective is to assess 
gulbarga's e-commerce usage trend, with an emphasis on customer behavior, favored 

platforms, and challenges. Through primary gathering and analyzing data from 100 

individuals, this study offers information on local internet shopping behaviors and 

recommendations for enhancing e-commerce power. The study's findings could aid 

companies and legislators in creating more effective digital business strategies for semi-

urban areas. 
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Objectives of the study: 

1. To look at Gulbarga’s e-commerce adoption and usage patterns.  

2. To look at customer preferences for product categories, delivery choices, and methods of payment.  
3. To determine the main challenges faced by gulbarga's online shoppers.  

4. Making recommendations to improve the local e-commerce experience. 

The issue of the research: 

The growing e-commerce industry has fundamentally changed how consumers in cities and semi-urban 

regions make purchases over the past ten years. While semi-urban areas like gulbarga remain in the early stages of this 

change, major cities are currently adopting online shopping. Despite the growing popularity of online shopping, there 

continue to be a lot of problems and worries that affect consumer happiness and confidence. 

Among the key problems noted are: 

1. Lack of digital literacy skills and knowledge: some semi-urban people are hesitant to switch to online shopping 

because they don't grasp the digital world.  

2. Logistical challenges and shipment delays: customers are reevaluating their offline purchasing choices as a result 
of high shipping charges and shipping delays.  

3. Incompatible quality of goods and requirements: the majority of customers express dissatisfaction when products 

don't live up to their online standards or expectations.  

4. Difficulties with security in online purchases: a number of problems, including as security flaws, worries about 

online fraud, and challenging refund procedures, keep consumers from embracing digital transactions. 

5. Cod option: considering the fact that a growing number of people are adopting digital payment methods, a sizable 

portion of the population still prefers cash on delivery, which is impeding the seamless implementation of e-

commerce.  

6. Limited local language assistance: although all e-commerce websites primarily employ hindi and english, the 

majority of non-metropolitan customers prefer native language interfaces.  

This study attempts to identify and assess these issues by gathering primary data from gulbarga consumers, 

determining their purchase patterns, and suggesting possible fixes to improve their online shopping experience. 

An analysis of literature:  

Because e-commerce offers convenience, low pricing, and a wider range of products, it has completely 

transformed the retail industry. Numerous studies on the growth, difficulties, and consumer behavior of e-commerce 

have been conducted in gulbarga along with various semi-urban locations. This chapter examines relevant literature to 

offer foundational data for the investigation.  

1. E-commerce is flourishing in india. According to chopra (2021), smartphone adoption has skyrocketed, 

inexpensive internet is accessible, and government initiatives like the digital india initiative have aided in the 

expansion of india's e-commerce industry. India's e-commerce market is predicted to have expanded by $200 

billion by 2025 (ibef, 2022). 

1. Consumer behavior in online retail price reductions, ease, and a range of payment options affect consumers' online 

shopping habits, claim kumar & reddy (2020). Due to their lack of trust, lack of digital literacy, and worries about 
payment security, consumers in semi-urban regions are adopting e-commerce more slowly than those in metro 

areas, according to mishra (2019).  

2. Barriers to e-commerce adoption in semi-urban areas research by the authors of singh e (2021) & verma as well as 

gupta (2020) claim that inadequate logistics, delayed delivery, and language barriers all prevent small cities from 

adopting e-commerce. Customers in places like gulbarga frequently have problems with reverse logistics and 

irregular courier services. 

3. The influence of government programs and the growth of e-commerce government initiatives like startup india, 

made in india, and upi-driven digital payments have enhanced the e-commerce industry in tier iii & tier iv regions 

(rastogi as well as sharma, 2022). Local companies and msmes will play a bigger part in online sales thanks to the 

policies.  

4. Covid-19's effect on e-commerce trends nair and das (2021) found that lockdown rules and health concerns caused 

the pandemic to increase online buying. Most new users from semi-urban locations, like gulbarga, used e-
commerce sites for both necessary and optional purchases. 

5. Consumer trust and preferred mode of payments banerjee (2020) asserts that despite the growing popularity of 

digital payments, particularly upi and wallets, the majority of semi-urban consumers still favor cod because they 

are wary of online purchases and fraud. 

The study goals: 

Examining e-shoppers' acceptance, behavior, and challenges in a semi-urban area is the goal of the "evolutions 

in e-commerce within gulbarga area" study. E-commerce has grown to be an essential part of the retail sector as a 

result of the increasing use of online payment methods and the internet. Adoption occurs at a different rate in cities and 
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towns than in metropolitan areas. By analyzing consumer behavior and economic conditions locally, this study aims to 

bridge the gap.  

1. Customer options: an analysis of the most popular purchasing categories, preferred online payment methods, and 
the best e-commerce platforms in gulbarga.  

2. An examination of the key elements that drive the growth of e-commerce, including product choices, technology 

use, discounts, and ease. 

3. Customer issues: examining the main issues, including issues with product quality, refunds, online transaction 

security, and delivery delays. 

4. 4. The effects of online banking: examining how consumer buying habits are impacted by upi, e-money, 

debit/credit card usage, and cash-on-delivery payment methods.  

5. The effects of public regulations: assessing how local companies and consumer involvement in e-commerce have 

been impacted by initiatives including startup india, msme e-commerce platforms, and digital india. 

6. Demographic analysis: determining how gulbarga's e-commerce usage is affected by age, income, education, and 

occupation. 

Research limitations: 

1. because the study is limited to gulbarga, its findings may not be totally applicable to other regions.  

2. consumer behavior varies as a result of market trends and technological advancements.  

3. the research may be vulnerable to participant errors or a small number of participants because it depends on survey 

data. 

Research methodology:  

Key data was collected in gulbarga through a structured survey with 100 participants from different 

demographic categories. The questionnaire's issues included difficulties, preferences for purchases, and e-commerce 

usage. 

Survey strategies: 

Using a random sampling method, response variation was achieved across all age categories, income levels, 

and purchase habits.  

 

Analysis of data : 

The collected data was calculated using statistical software, and it was displayed using pie charts & bar 

graphs. 
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Results of the research: 

Based on original data collected from 100 customers in gulbarga, the following noteworthy conclusions were 

reported:  

1. Favorite e-commerce websites  

1. The most common platform is amazon (45%), which is followed with flipkart (35%) as well as other websites 

(20%).  

2. Discounts, a variety of products, and speedier delivery have an impact on these websites. 

2. Support for online purchase devices  

1. Tablets are preferred by 10% of users, desktops and laptops by 20%, and mobile phones by 70%.  
2. Mobile shopping is the best because of the seamless user experience and easy app access.  

3. Factors affecting online purchase behavior  

1. Convenience (40%), price savings (30%), and variety of products (30%) are the top three reasons why customers 

shop online. 

2. When choosing an online buying site, customers give priority to return and payment choices.  

4. Payment  

1. Upi (50%) is the most widely used payment method, indicating a rise in mobile-based digital payments.  

2. Although some consumers still prefer cash on delivery services (20%) due to trust issues, debit and credit cards 

(30%) are now commonly used.  

5. Issues with internet purchases  

1. A delivery delay is the most frequent issue that consumers face (40%).  

2. Customer satisfaction is further severely impacted by issues with refunds (25%) and product quality (35%).  
3. For pricey goods, the majority of consumers choose brick-and-mortar businesses because they are worried about 

the product's legitimacy.  

Conclusion:  

Customers are increasingly moving to online channels for purchases, according to a report of e-commerce 

developments in the gulbarga region, suggesting a very major change to online purchasing. Flipkart and amazon rule 

the industry in terms of product range, deals, and ease of purchasing. Online shopping has become more popular due to 

the use of mobile devices and online payment solutions like upi. Customer satisfaction is still being negatively 

impacted by problems with quality of goods, delivery issues, and returns despite this expansion. Due to trust issues, 

many customers still favor cod, which calls for changes to return and customer service procedures. Businesses should 
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give priority to enhancing customer service, quality assurance of products, and logistics in order to maintain the 

expansion of e-commerce in gulbarga. Enhancing these areas can boost consumer confidence, improve online 

purchasing experiences, and contribute to the long-term growth of online shopping in the area. 
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