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Abstract 
Street vending serves as a critical survivalist livelihood for urban poor women in India, yet it remains 
marred by structural marginalization and gender-specific vulnerabilities. This research paper 
investigates the socio-economic status, operational challenges, and governmental financial inclusion 
of female street vendors in Ghaziabad city, Uttar Pradesh. Utilizing a primary mixed-methods 

approach, qualitative and quantitative data were gathered through structured interviews with 28 
female street vendors, supplemented by secondary data from SEWA, NASVI, and institutional reports. 
The empirical findings reveal a stark demographic concentration within the socially disadvantaged 
sections, with SC/ST categories comprising the majority (57.2%) of the workforce. Literacy levels are 
critically low, with 60.7% of respondents being completely illiterate, which structurally restricts their 
entry into the formal labor market. Economic necessity, amplified by patriarchal household 
dependencies, drives women primarily aged 31–45 (32.1%) into this informal sector. Despite 
demonstrating high entrepreneurial and practical computational skills, these women operate under 

severe institutional and spatial distress. 
The study highlights that 64.3% of vendors endure grueling working shifts of 10 to 12 hours daily 
without access to basic infrastructure, including permanent vending spaces, clean public washrooms, 
sanitation, and hygiene. Furthermore, upper-caste women face intense social stigma, forcing them to 
operationalize their businesses in secrecy. The paper concludes that while the Street Vendors Act of 
2014 and the PM SVANidhi scheme provide theoretical frameworks for legal protection and credit 
access, a critical awareness gap and digital divide prevent these benefits from materializing. The study 
emphasizes the urgent need for gender-sensitive urban planning, targeted financial literacy, and the 

democratization of Town Vending Committees (TVCs). 
Keywords: Female Street Vendors, Informal Economy, Socio-Economic Status, PM SVANidhi, 
Ghaziabad, Gender Vulnerability. 

Introduction: street vendor is broadly defined as a person who sells goods or services to the 

general public without a permanent structure, operating instead from temporary setups, 

mobile stalls, or by carrying merchandise (such as on their head). Street vendors may sell 

their wares from a fixed location—such as a footpath or other public or private spaces—or 

while moving about, using means like handcarts, bicycles, or baskets carried on the head, or 
even on moving buses. In this policy document, the term 'urban vendor' encompasses both 

traders and service providers, whether they operate from a stationary spot or are mobile. It 

also includes all local or regional terms used to describe them, such as hawker, *feriwala*, 

*rehdi-patri wala*, footpath vendor, sidewalk trader, and so on1. 

The population of street vendors in India is approximately 1 crore, of which approximately 

3/4ths are women street vendors. Women set up stalls selling fruits, vegetables, plastic and 

makeup items, tea stalls, etc. to earn their livelihood or to support their families. Street 

vendors do not have any permanent space to sell their goods and provide services, due to 

which they have to face many problems, mainly women street vendors, such as problems of 

space, washroom, sanitation, hygiene, mobility of respect. Through this research paper, I 

interviewed 28 women to understand the socio-economic status of female street vendors in 
the city of Ghaziabad. 
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Objectives: To understand the socio-economic status of female street vendors in Ghaziabad city. What kind of 

problems do female street vendors face while selling goods and services? Are any financial facilities provided by the 

government to female street vendors? 

Methodology 

This research paper primarily utilizes primary data collected through interviews with 28 women from Ghaziabad city. 

Additionally, secondary data has been incorporated from sources such as the Self-Employed Women’s 

Association(SEWA), government institutions, the National Association of Street Vendors of India(NASVI), and 

various reports. 

Literature Review 

Dimitrov, George. (2024). This paper outlines the various challenges faced by women street vendors, such as conflicts 

with local bodies, infrastructure issues, gender-based harassment, the digital divide, and discrimination by Town 

Vending Committees. Additionally, it highlights shortcomings in the loan disbursement process under the Prime 

Minister Street Vendor's Atma Nirbhar Nidhi Scheme (PM SVANidhi). The government enacted the Street Vendors 

Act, 2014, to provide legal protection and safeguards for street vendors; it reinforces the provisions of Article 19 and 
Article 19(1)(g), which guarantee the right to equality and the right to start any business, respectively. A key feature of 

this Act is the Town Vending Committee, which mandates that 40% of its members must be from the street vendor 

community and that women must also be represented; however, there is a lack of awareness among street vendors 

regarding their rights.2 

Sharma, Shweta (2022) This research paper finds that women face significant challenges in accessing resources for 

formal and decent employment. Based on an analysis of 110 interviews, the study highlights that patriarchal norms play 

a crucial role in restricting women's entry into both public and private spheres, and that they encounter various forms of 

discrimination and harassment in the workplace. The paper recommends that municipal authorities establish proper 

structures to support women.3 

McKay, F. H., & Osborne, R. H. (2022) This paper highlights that women enter the informal sector due to various 

factors such as low income, low skill levels, and limited education. Based on data collected through interviews with 24 

women, the study reveals their extreme financial vulnerability; therefore, there is a need for policymakers to formulate 
gender-specific programs and policies. 
4 The research paper titled "Lived Experiences of Women Street Vendors in North-East India: A Case Study From 

Gauhati City of Assam, India" highlights that women from socially and economically disadvantaged backgrounds 

primarily work as street vendors. Interviews conducted with 80 women for this study revealed that they face various 

social and economic challenges; consequently, the paper suggests a need for skill-based education, sensitive work 

environments, and financial support for these women.5 

The paper "Struggles for Spaces: Everyday Life of a Woman Street Vendor in Delhi" highlights the struggles women 

face in securing space; it details the daily experiences of a woman street vendor who has limited formal education. That 

woman works all day long, yet—despite issues related to gender, poverty, migration, and social advancement—she is 

unable to secure a permanent workplace. Nevertheless, she faces all these challenges while maintaining a positive 

attitude towards life. 

Analysis and Findings  

Table Number: 1 

                                                             
2 Dimitrov, George. (2024). Status of Women Street Vendors in India: Issues and Challenges. International Journal of Science and 
Research (IJSR). 13. 1844-1848. 10.21275/SR24227210514. 
3 Sharma, Shweta  (2022) Accessing Decent Work Conditions: A Study of Women Street Vendors in Delhi, India. PhD thesis, 
University of Sheffield. 

 
4 McKay, F. H., & Osborne, R. H. (2022). Exploring the daily lives of women street vendors in India. Development in 
Practice, 32(4), 460–467. https://doi.org/10.1080/09614524.2021.1998377 
5 https://journals.sagepub.com/doi/abs/10.1177/00490857261453472 

Age Distribution 

Variables Respondents Number Percentage 

15-30 5 17.9 

31-45 9 32.1 

45-60 8 28.6 

60 above 6 21.4 

Education Status 

Illiterate 17 60.7 
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As shown in Table 1, the distribution of working women by age group is as follows: 17.9% are aged 15–30, 32.1% are 

aged 31–45, and 28.6% are aged 45–60. The highest percentage (32.1%) falls within the 31–45 age group; this is 

largely because, while social constraints on women may ease somewhat by this stage, the responsibilities associated 

with marriage, children, and family management increase significantly, prompting them to work alongside their male 
partners to support the household. In contrast, women in the younger age group (15–30) are predominantly unmarried 

and often work only occasionally to assist their families. 

 

       The Table 1 presents the educational status of the women, categorizing them into 'illiterate,' 'primary educated,' and 

'high school educated' groups; the proportions of 

Source: Field Survey 

street vendors in these categories are 7.7%, 21.4%, and 17.8%, respectively. A significant number of street vendors 

here are migrants from other states who have come primarily in search of employment and have had to turn to street 

vending out of necessity. Due to their lack of education, these women are unable to secure jobs in higher-level positions 

or within the organized and unorganized service sectors, as those areas require specific skills. However, the women 

working as street vendors often demonstrate a highly practical approach to calculations—sometimes even surpassing 

that of an educated person. When I spoke to one woman, I remarked, "You are uneducated, yet you handle customers 
so well; whether they buy 100 grams or 150 grams of a product, you instantly calculate the correct price." She laughed 

and replied, "Yes, one picks that up while doing business. In fact, my child is pursuing an M.Com, but even he cannot 

calculate as quickly as I can."  

The table 1 categorizes the data by caste status—specifically General, OBC, and SC/ST. It shows that 14.2% and 

28.40% of the women working as street vendors belong to these groups. The highest representation comes from the 

SC/ST categories; these women often have lower levels of education and work primarily for subsistence rather than to 

build a business. Women from upper castes are the least represented, largely due to social stigma. I recall speaking to 

an upper-caste street vendor who sold plastic goods and utensils; when I turned on my phone camera to take her 

picture, she immediately refused. She explained that if her community found out, it would bring great disgrace. She 

kept her work hidden from her community, noting that even when her daughter got married, she would not disclose to 

the in-laws that she worked as a street vendor. Although she was a Rajput by caste, she had taken up street vending to 
fund her children's education. 

Table Number 2 

Type of Vending 

Variables Respondent Percentage 

Vegetables 9 31 

Fruits 6 20.7 

Clothes 8 27.6 

Plastic and Makeup Items 6 20.7 

Working Hours 

Working Hours Respondents Number Percentage 

6 to 9 6 21.4 

10 to 12 18 64.3 

12 Above 4 14.3 

Daily Income 

Daily Profit Respondents Number Percentage 

Less Than 300 10 35.7 

300-500 15 53.6 

More Than 500 3 10.7 

Saving 

Investment Respondents Number Percentage 

No 24 85.7 

Primary 6 21.4 

High 

school 

5 17.8 

Caste Status 

General 4 14.2 

OBC 8 28.57 

SC/ST 16 57.14 



 

Journal of Research and Development 
A Multidisciplinary International Level Referred and Double Blind Peer Reviewed, Open Access 

 ISSN : 2230-9578 |  Website: https://jrdrvb.org  Volume-18, Issue-6| June-2026 
 

67 

Yes 4 14.3 

Source of Debt 

Source of Loan Respondents Number Percentage 

Formal 5 17.9 

Informal 18 64.3 

No Loan 5 17.9 

Source: Field Survey 

Table 2 categorizes the vending activities into vegetables, clothing, fruits, and plastic/makeup items. Specifically, 31% of the 
women sell vegetables, 27.6% sell clothing, 20.7% sell fruits, and another 20.7% sell plastic goods and makeup. Women 

primarily engage in selling vegetables, fruits, and clothing because they are familiar with these items; often, due to a lack of 
formal education, they may not possess the skills required for other types of work. This sector accounts for 51% of the 

workforce and requires low investment; women sell goods daily and use the earnings to run their households. The data also 
categorizes working hours, revealing that approximately 64.3% of the women work 10 to 12 hours a day. This is particularly 

true for fruit and vegetable vendors, who wake up early to visit the wholesale market, purchase stock, return to handle 
household chores, set up their carts to sell, and finally cook for their families and care for their children in the evening. 

Regarding daily income, approximately 53.6% of the women earn between ₹300 and ₹500 per day, while only 10.7% earn 
more than ₹500; the latter group often operated in upscale (posh) areas, resulting in higher earnings. Furthermore, street 

vendors often have to part with a portion of their earnings—paying the police or the authorities at their vending locations—
which further reduces their net income. Table 2 also presents data on savings, showing that 85% of the women have no 

savings at all; they stated that they struggle just to manage household expenses, leaving nothing to save. Additionally, the data 
indicates that while 70.9% of the women obtain loans from the formal sector, 82% rely on informal sources. They often resort 

to borrowing from sources like moneylenders or relatives, which entails high interest rates. While many women were 
completely unaware of the 'PM Street Vendor's Atmanirbhar Nidhi Yojana,' the spouses or sons working alongside them had 

heard of the scheme but had not availed of the loan. However, one woman did mention that she had taken a loan of ₹10,000 
and had already repaid it. 

Conclusion 
The unorganized sector is one where most people work out of necessity, with a significant presence of individuals from 

backward castes who often lack awareness. Women engaged in street vending work for up to 12 hours a day—often spanning 
day and night—yet earn very little. If they need funds, they are forced to borrow from moneylenders at exorbitant interest 

rates, requiring them to work another 12-hour shift just to repay the debt. Very few people are aware of the 'Pradhan Mantri 
Street Vendor's Atmanirbhar Nidhi' (PM SVANidhi) scheme launched in 2020; the government should run a large-scale 

campaign to inform women street vendors about it, as the scheme offers collateral-free loans ranging from ₹10,000 to 
₹50,000 

Recommendation  
A campaign should be launched to raise awareness among women street vendors about the Town Vending Committee 

 furthermore, the locations where these women work should be recognized as workplaces so that workplace-related 

regulations apply to them. This is to ensure the implementation of the 'Sexual Harassment of Women at Workplace 
(Prevention, Prohibition and Redressal) Act, 2013'. Although the Act applies to other organizers, the specific workplace of a 

street vendor has not been prioritized because their workplace is mobile. 
The Ghaziabad Municipal Corporation could designate specific locations exclusively for female vendors, allowing them to 

operate freely; additionally, facilities such as washrooms and clean drinking water should be provided in these vending zones. 
In this area, 60% of the women are uneducated; therefore, separate counters should be set up for them under the service 

delivery system to address their issues. 

References 

1. https://sewaindelhi.org/index.php 
2. https://nasvinet.org/wp-content/uploads/2012/10/Annual-Report-2019-2020.pdf 

3. https://uatapi.udyamimitra.in/PMSVANidhi/Home/States 
4. https://www.worldwidejournals.com/indian-journal-of-applied-research-

(IJAR)/special_issues_pdf/April_2016_1461059370__32.pdf 
5. https://www.isec.ac.in/wp-content/uploads/2023/07/PB-15-Policy-Brief-Street-Vending-final.pdf 

6. https://www.researchgate.net/publication/378690060_Status_of_Women_Street_Vendors_in_India_Issues_and_Challen
ges 


