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Abstract

Innovation is the key source for enhancing inclusive growth and sustainable development. The
paper has discussed the significance of innovation for economic growth within the country. Along with
that, the paper has discussed innovation's role in effectively driving growth and sustainable development
within marketing. Apart from that, the research paper has evaluated that there are numerous structural
measures that have assisted in promoting innovation. However two majors which are revealed in this
paper that helps in promoting innovations include investment in Research & Development and in the
educational department. Social innovation and its importance have been discussed and it has also
explored that it is also considered as “innovations with a human face”. Innovation has an important role
in sustainable development, driving inclusive growth through different social innovations in the marketing
dynamic. The research aims to analyse the innovation role in driving inclusive growth, sustainable
development, and social innovation in marketing. The findings of the study reveal that innovation is
indispensable for addressing the underserved markets, creating a shared value and promoting the
environmental consciousness to ensure competitive business advantage and long-term societal progress.
Keywords: Innovation,sustainable development, economic growth, marketing, significant progress,
implementing social innovation

Introduction

Innovation is very significant for inclusive growth as well as sustainable development
in numerous ways. Innovation can impact the costs that are related to making progress.
However, this also offers different opportunities in order to develop different new solutions,
approaches and also environmental actions. This further assists in contributing to sustainable
development. Additionally, inclusion innovation is the key source in strengthening connections
among different stakeholders that will be helpful in the long term success of the organization.
Social innovation can assist in overcoming the barriers to sustainable growth. Innovation is
considered as the central component of strategies which are required in promoting the required
changes. Due to these reasons, it is true that innovation is acting as an engine for both inclusive
growth as well as sustainable development.
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Figure 1: Ranking position of India in Global Innovation Index 2017-2022
(Source: Self-developed, data taken from Statista, 2024)

India has been effectively making significant progress within innovation, with an increasing entrepreneurial
scene and also several initiatives in order to promote research and technological advancement. However, as shown in
the above figure, India has reached the 40th position within the “Global Innovation Index (GII)” in the year 2022,
which is revealing an improvement from its previous rank of the year 2021 which was 46 (Statista, 2024). Innovation
has been a key source in promoting competition as well as entrepreneurship which are essential for economic
dynamism. Along with these areas, innovation is also the key source in providing different effective solutions to many
environmental challenges.

Research aim and objective

Aim

The main purpose of the study is exploring the role of innovation in driving the inclusive growth and sustainable

development and social innovation in market. The same is also divided into the following objectives.

Objective

e To evaluate the innovation fosters influences inclusive economic growth through marketing.

e Toexplore the impact of social innovation on sustainable development within the marketing context.

e To analyse the dynamic of businesses of using innovative marketing to address social and environmental
challenges.

e To investigate the barriers to implementing social innovation within marketing strategies.

Research question

e The research followed by investigating the following research questions.

How the innovations foster inclusive economic growth through marketing?

What is the impact of social innovation on sustainable development within the marketing context?
Define how businesses use innovative marketing to address social and environmental challenges.
What are the barriers to implementing social innovation within marketing strategies?

Literature Review
The role of innovation in driving growth and sustainable development in marketing

According to Dzhunushalieva and Teuber, 2024, Innovation has emerged as one of the critical drivers of
sustainable development also with United Nations SDGs “Sustainable Development Goals”. It is further providing a
comprehensive framework that is essential in addressing numerous dimensions of global challenges. Along with that,
marketing innovation has also been proven to play a vital role in effectively driving sustainable business development.
This has been done through numerous steps such as shaping consumer behavior, enhancing brand reputation, promoting
engagement among stakeholders, and also by creating a positive impact on the environment and also on society
(Ghobakhloo et al. 2021). Innovation within digital marketing is very helpful for the business that allows the business
to stay up to date and competitive. Apart from that, it can also provide a competitive advantage, boosts efficiency and
productivity. Along with that, it can further improve profitability, and be helpful in enhancing customer satisfaction and
loyalty.

As described by the authors, Modi and Rawani, 2020 innovations are considered as the subsequent shelter to
the financial advancement. At the same time, in spite of the fact that the ideas, innovation as well as creativity seem to
be comparative but also they are unique. It has been seen in the study that creativity mainly implies the age of several
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new thoughts. On the other hand, innovation mainly implies the interpretation of another idea or the thought into a
product or an organization or another or another service as well. India has understood that innovation within digital
marketing is helpful for the business. As it will allow them to stay competitive and also assist businesses to engage with
potential consumers in the digital era. This will assist in reaching the target audience with the help of several channels.
However, digital marketing innovations are considered as the creative ideas that are generated through digital
marketers. It further helps in reaching the target audience for the brand’s profitability.

The innovation fosters impacting inclusive economic growth through marketing

Surya et al. 2021 has stated that innovation is considered as the introduction of several new things which may
be any product, process or services that is focused by any business for generating revenue. It is also the engine of
growth of the economy. However one of the major benefits of innovation is considered its overall contribution to the
growth of the economy. At the same time, innovation can also lead to a high level of productivity. The economy grows
as when the productivity raises then ultimately more goods and services will also produce products that mean the
economy is growing within the country.

Apart from that it is also identified that both innovation as well as growth of productivity are key areas that

bring vast advantages for consumers and also for the businesses. As when there is a rise in productivity, the wages of
workers also increase. When the employees have more money, they can buy different goods and services as per their
needs (Fernandes et al. 2021). Along with that the businesses will also become more profitable, that further enables the
businesses to invest and also hire new employees. The structural measures that will assist in promoting innovation
mainly include investment in Research & Development and in education as well.
As analyzed by Ding et al. 2021 technological innovations as well as high quality economic development are very
necessary as these are the requirements of sustainable development. Additionally, the study has also effectively
explored that digital economy has numerous benefits advantages within several places. These aspects may include
technological innovation ability, industrial integration ability, and it is also including market expansion ability. All
these aspects are essential and also play an essential role in effectively promoting high-quality economic development.
At the same time, it is also considered to be one of the most important driving force that help in promoting this
development.

The impact of social innovation on sustainable development within the marketing context

According to Castro-Arce and Vanclay, 2020 the bridging role that is played by social innovation is the
important key for transformation. Social innovation has the potential as a significant facilitating tool that is useful for
achieving the SDGs. Further it is highlighting its benefits in the pursuit of numerous effective solutions to challenges at
a global level within sustainable development.. Furthermore, it is also true that social innovation has also become an
important tool to address social as well as several environmental issues. It is also significant in promoting positive
change within society along with contributing to the realization of “global sustainable development goals”. It is also
referred to as an important phenomenon that is very helpful in generating both social value as well as well-being.
Social innovation is referred to as the significant process of effectively developing and also systematically
implementing a number of novel solutions to social issues and needs. However it mainly involves a combination of
several aspects such as creativity, collaboration, as well as resourcefulness. Social innovation effectively contributes to
the sustainable development of the communities that is by the provision of numerous innovative products as well as
services. These are the key sources in meeting the emerging needs of the consumers. At the same time, social
innovation is a significant tool that clearly presents a new and more effective and also a sustainable solution for any
social issue with a great focus on society as compared with an individual.
Morawska-Jancelewicz, 2022 has explored that there are numerous areas that are helpful in dealing with the modern
issues but one of the most efficient ways of assisting in dealing with the modern issues are Social innovation. Apart
from that it has also been seen within the study that social innovations are also commonly considered as “innovations
with a human face”. The reason behind it is that they are mostly understood as several activities which are directly
undertaken by many citizens as well as urban activists and also associated with excluded groups. These innovations are
effective solutions that help to deal with a number of issues hence the significance of social innovation cannot be
underestimated.

Methodology

The study has interpreted a secondary data collection method in order to make the research paper more
informative. However both secondary quantitative research methods and secondary qualitative research methods have
been used that have assisted in getting more information about the topic (Fishman et al. 2021). Secondary quantitative
research method has been used for summarizing the data which already exists and this existing data has been collected
to enhance the effectiveness of the overall research. Quantitative data has been collected from several government
resources, different research reports as well. This method has assisted to gain numerical data that help to the impact of
innovation on development.
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On the other hand, a secondary qualitative method has also been used in this research that helps to achieve the
knowledge in depth. This method has used information from different journals and articles that has assisted in gaining
descriptive knowledge about the innovation, social innovation along with its impact on development (Vila-Henninger et
al. 2024). Qualitative data has been gathered from Google scholar that has made the research paper descriptive and also
a readable source that contains almost sufficient ideas regarding innovation. Hence, both secondary qualitative and
secondary quantitative have been chosen as both of them are essential for the research paper.

Results and Discussion

Year Key Metric Description Value Source/Example
2014 Financial Inclusion Bank accounts 147 Pradhan Mantri Jan Dhan
(Jan Dhan) opened under million Yojana (PMJDY)
PMIDY
2020 Rural Electrification  Villages electrified  100% Government of India
under Saubhagya
Scheme
2021 Aadhar Penetration  Indians with 1.3 Unique Identification
Aadhar 1D billion Authority of India (UIDAI)
2021 Renewable Energy Installed renewable 150,000  Ministry of New and
Capacity energy capacity MW Renewable Energy
(MW)
2022 Digital Payments UPI transactions (in 74 National Payments
(UPI) billions) billion Corporation of India
(NPCI)
2023  Agriculture (ITCe-  Farmers benefiting 4 million ITC
Choupal) from e-Choupal
2023  Amul Cooperative Dairy farmers in 3.6 Amul
Members Amul’s network million
2023 CSR Spending in Total CSR 250 Indian Corporate Social
India spending on billion Responsibility Reports
education and
health
2023 Employment Jobs created by 25 Department for Promotion
Generation Indian startups million of Industry and Internal
(Startups) Trade (DPIIT)
2023  Urban Waste Households with 1 million Swachh Bharat Abhiyan

Management
(Swachh Bharat)

access to waste
management

Table 1: Innovation, inclusive growth and sustainable development in India
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Figure 2: Innovation, inclusive growth and sustainable development in India
(Source: Self-developed)

Inclusive growth is referred to as an economic expansion which helps to provide benefits to all segments of
society, create opportunities and reduce inequalities of the marginalised populations. In the past few decades, India’s
economy has grown fast-paced. In India, different models like the Grameen Bank Model and Aadhar and Digital
Inclusion help empower millions of rural women and provide individuals with a digital identity accordingly. As per the
recent data, the annual rates of growth in the patent registration grew more than 10% in a year. Indian is the fattest
growing economy globally with respect to innovation and economic growth (Zameer et al. 2020). In the last twenty
years, exports and foreign direct investment have become the main forces behind the rapid growth of the economy of
India. Within the context of technological advancement, India's economic growth raised questions about the influences
of technological innovation on environmental degradation. In the early stages of economic growth to increase economic
capacity, environmental degradation issues arise due to the depletion of natural resources (Mughal et al. 2022). Quality
of the environment is ignored in different countries for archives a high economic growth during that stage. Inclusive
growth is driven by generating revenues for empowering citizens, ensuring a high-quality opportunity and empowering
citizens. Innovative dynamics need the ability to overlook things differently and bring out viewpoints which further
lead to thinking breakthroughs under the requirement of inclusion and diversity.

The dynamic of innovation has a transformational role in achieving the goal through introducing a solution
which addresses different structural barriers to inclusion and it also helps foster equitable participation for progress in
economics. As per Ozili (2022), economic growth refers to economic output change or real gross domestic product
change over time. India is concerned there are some significant improvements in the “Global Innovation Index (GII)”
by “the UN World Intellectual Property Organisation (WIPO)”, where India ranked 81 in 2015, 57 in 2018 and 52 in
2019. Progress of India in technological progress Recently, “the International Energy Agency (IEA)” estimates
that India emitted “2299 million tons of carbon dioxide per capita in the year 2017 which is 4.8% more than the
previous year” (Villanthenkodath and Mahalik, 2022). The World Bank recently argued that remittance inflow gave
significant welfare implications and finance trade deficits for developing economies. Both the low and middle-income
economies are receive US$466 billion of inward remittances. Therefore as per the report of the Reserve Bank of India,
“India is still a lower-middle income country which has topped the list of remittances recipient country with receiving
US$69 billion as inward remittances.”

Key Metric Value (million)
Financial Inclusion (Jan Dhan) 147

Aadhar Penetration 1300

Digital Payments (UPI) 74000
Agriculture (ITC e-Choupal) 4

Amul Cooperative Members 3600

CSR Spending in India 250000

Employment Generation (Startups) 2500
Urban Waste Management (Swachh Bharat) 1
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Figure 2: Key Metric and their value
(Source: Self-developed)

Inclusive growth ensures that the economic benefits extend beyond incorporating social justice, sustainability,
and equity of a privileged minority. Innovative solutions, whether social, organisational or social, serve as a catalyst for
inclusive growth by enabling opportunities access, addressing systematic barriers and empowerment. There are almost
489 technology startups in India in 2023, a drop in launches witnessed over the last year by 25% (Rathore, 2024). A
successful dynamic of tech startup offers disruptive and more innovative solution or ideas which further addresses
market inefficiencies or significant issues and challenges the existing norms. In a modern industrial environment, the
technological development outpacing other things, there is a continuous need for training and development of
employees (Bawono, 2021). Through implementing “training” the employees are taught some specific skills while
through implementing “development” employee’s management skills and personalities are enhanced. However, unlike
the traditional models for growth, which prioritise profitability and GDP, the inclusive growth focuses on opportunities
and resource distribution, mainly for the vulnerable groups. This approach is also aligned with “Sustainable
Development Goals (SDGs)”, through emphasising the poverty eradication, reduced inequality and gender equality.
Sustainable development is a global imperative which seeks to balance the economic growth with social equity and
environmental preservation. The marketing innovation has a critical role in achieving this balance through fostering
awareness of social and environmental issues, driving sustainable consumption and promoting green products. Digital
marketing spending within India has increasingly grown since the year 2018 (Basuroy, 2024). A microfinance facility
is set up for underprivileged and needy parts of society to reduce the level of poverty in India (Vishwakarma and
Mujjoo, 2023). The “ITC e-Choupal” Indian conglomerate, launches initiative e-Choupal to integrate the supply chain
of agriculture and empower farmers. As per the data of ITC, in 2016, “6100 e-Choupal” deployed to the 10 Indian
states sourcing different commaodities from 4 million farmers (Mukerji, 2020). Through reducing the post-harvest losses
and improving incomes and promoting practices of sustainable farming through technology adoption and knowledge-
sharing. Setting up the internet kiosks in villages help to provide farmers a piece of real-time information on farming
techniques, weather and market prices.

Amul, India’s largest dairy cooperative, has also focused on integrating sustainability into its operations and
marketing strategies. Amul supply chain model of dairy development is the three-tiered structures of dairy cooperative
societies at the district level (Shah, 2021). The supply chain model of Amul eliminates the middlemen and directly
engages the farmers with processors. Today Amul also integrated sustainability into its marketing strategies and
operations. It also leverages the opportunity for digital marketing and for campaigns it also uses marketing platforms to
raise awareness on social issues. Other than that they also focus on reducing the environmental impact by implementing
energy-efficient production processes. They marketed their products by introducing campaigns highlighting
sustainability, like promoting “milk from happy cows”. As per the survey by marketing professionals, it is concluded
that 51% of the Indian market is planning to spend 10% of its budget on digital marketing technology (Basuroy, 2024).
However, only 2% of the respondents are expected to allocate more than half of their budget to marketing technology.
Amual joined formed “Gujarat Cooperative Milk Marketing Federation (GCMMF)” to encompass the programme of
joint marketing and render common services to all the services. Through the examples of these two case studies, it
becomes clear that aligning brands with environmental and social causes resonates with the consciousness of
consumers. However, sustainable development by marketing innovation includes implementing and developing the
marketing strategies which prioritise environmental as well as social responsibility. Sustainable innovation refers to
improving and renewing processes, technologies and products to contribute to societal development and environmental
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preservation and deliver sustainable economic productivity (Ghobakhloo et al. 2021). Introducing sustainable
approaches within business management provides benefits like exploring the long-term business value, building brand
reputation, attracting investment, mitigating the socioenvironmental risks and constructive relationships with external
and internal stakeholders. Adoption of the innovative strategies of digital marketing enables the business to achieve
objectives which contribute to its overall success (ljomah et al. 2024). Through embracing marketing innovation,
businesses can lead the transition to a sustainable future, creating value for both society and the planet.
Social innovation fosters to use the marketing techniques to communicate and create value to influence the behaviour
of the target audience's for society benefit. It refers development and implementation of several new initiatives, ideas
and strategies which address the social challenges while creating business value. As the marketing strategy, the
dynamic of social innovation allows to bridge the gap between societal needs and profit-driven objectives, while
fostering a positive change while driving consumer loyalty and engagement. Social innovation leads towards positive
changes in society by providing solutions to environmental and social challenges that can need strategic collaboration
through multiple organisations (Babu et al. 2020). For example, Tata Tea’s Indian tea brand “Jaago Re” Campaign
fosters to promote civic responsibility. This campaign uses marketing as the platform which helps them to raise
awareness on social issues, like women’s safety, fight against corruption, voting and even confront the coronavirus
pandemic (Kumar, 2024). This campaign encouraged active participation in accountability, social causes and enhancing
public awareness.

Hindustan Unilever’s (HUL) initiative focused on analysing the hygiene habits in rural India through fostering
HUL’s “Swachh Aadat Campaign”. The HUL brand uses social messages by remaining true to its core business and
millions of bathrooms are installed every day (Narayanan, and Das, 2022). In the process of teaching people the right
action, HUL's three brands “ Lifebuoy, Pureit and Domex” have come together to propagate the adoption of “Swachh
Aadat”. They also used storytelling and visual media to resonate with the rural audiences; it helped them to reach
millions of people and influenced the health outcomes of people. Social innovation in the marketing dynamic goes
beyond traditional practices as it focuses on empowering the communities through different and inclusive campaigns
and raising awareness of social issues. This approach of social innovation also helps in aligning the marketing with a
broader goal for creating shared value, where the businesses get benefits while contributing towards the societal well-
being.

Conclusion

Innovation is important for inclusive growth, social progress and sustainable development. Through
integrating environmental and social considerations into the marketing strategies, the businesses create stakeholders
shared value. This paper focuses on evaluating the dynamic of innovation that fosters inclusivity, reshapes marketing
and addresses sustainability challenges to prioritise the societal welfare. Several concepts of societal marketing are
focused on customer and society and well-being. Social welfare and ethical consideration are assumed by making an
integral part in the marketing practices. Looking forward on the paradigm of businesses, it has to prioritise a long-term
of value creation over the short-term gains through embracing the dynamic of innovation as the core component of their
marketing strategies. Several barriers like consumer resistance and high costs addressed through technological
advancements and high costs.
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